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Description 
The publishing industry is enormous. It shapes science communication in fundamental ways. This 
module investigates publishing. How does it work? How does it enable, constrain, and challenge 
science communication? The module covers a wide range of outputs: trade books, textbooks, peer 
review journals, and ancillary products. It examines topics every publisher needs to know about, as well 
as contexts key for interpreting trends. How does marketing and selling shape communication 
products? What careers are available in science publishing? In recent years, major changes in the 
industry have been nothing short of revolutionary: open access, print-on-demand, automated 
translations, tablet reading, and more. The module also will integrate key STS themes to the subject: 
how do they help us better understand science publishing. The module will ask students to develop 
practical projects, including a book proposal, a product pitch, and a print-ready book manuscript, which 
could be published. They also will have opportunities to meet professionals in the industry. 
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Key Information 
Assessment 60% coursework: book proposal (3000 words) 
 20% presentation: proposal pitch (5 minutes) 
 20% coursework: book production (1500 new words) 
Prerequisites none 
Required 
texts 

Guthrie, Richard. 2011. Publishing: Principles and Practice (London: Sage).  
ISBN 978-1-84787-015-5. 
Thompson, John B. 2012. Merchants of Culture. 2nd edition (Cambridge: 
Polity). ISBN 978-0-74566-106-3. 

Module tutor 
Module tutor Professor Joe Cain 
Contact J.Cain@ucl.ac.uk | t: 020 7679 3041 
Web www.ucl.ac.uk/sts/cain 
Office location 22 Gordon Square, Room 1.1 
Office hours: 
(Term 1) 

Thursdays 14:00-15:00 
Wednesdays 12:30-13:30 
Mr Malcolm Chalmers <Malcolm.Chalmers@ucl.ac.uk> manages 
Professor Cain's appointments diary. To book an appointment, which 
you are welcome to do, outside Cain’s normal office hours please 
contact Malcolm. His desk is located in Room G2, 22 Gordon Square. 

Aims and objectives 

aims 

This module aims to introduce students to publishing as an industry, focusing on the development, 
production, marketing, and distribution of science books and peer-review journals. It aims to relate this 
activity to fundamental themes in science communication and STS. The impact of major changes in the 
industry – e.g., open access, print-on-demand, automated translations, and tablet reading – will be 
examined, too. The module aims to dissect the industry and expose students to some of the many 
possible entry-level positions and career trajectories available within the industry. With such knowledge 
and understanding, students can consider how they might best become involved in the industry, and later 
develop it towards improving science communication overall. The module will ask students to develop key 
and practical skills through the creation of practical projects, including a book proposal, a product pitch, 
and a print-ready book manuscript that could be published. 

objectives 

By the end of this module, students should be able to: 
1. identify major elements of the publishing industry involving the development, production, 

marketing, and distribution of science books and peer-review journals 
2. relate book and journal publishing to fundamental themes in science communication and STS 
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3. describe major recent changes in the industry – e.g., open access, print-on-demand, automated 
translations, and tablet reading – and discuss possible impacts 

4. describe entry-level positions and career trajectories available within the industry 
5. reflect on how they might best become involved in the industry and later improve science 

communication overall 
6. develop practical projects, including a book proposal, a product pitch, and a print-ready book 

manuscript suitable for publication 

Module plan 
Student responsibilities in this module involve three components: in-class sessions, assessed projects, 
and independent learning. 

in-class sessions 

This module is centred upon ten in-class sessions lasting two hours each. These are themed. Each has 
associated required readings. Most have supplemental activities, which will be discussed in the sessions. 
Students will be expected to have perused required readings prior to each session, then follow the 
session with more thorough engagement with that material. Discussions of specific readings will be 
announced in advance via the Moodle site. 

assessed project 

Students will be assessed on the production of one project, which consists of three elements. In brief, the 
project requires students to develop, produce, market, and plan distribution for a book of their own 
design.  
Criteria for assessment will be posted on the Moodle site and will be discussed in class well in advance of 
the deadline. 

1. book proposal (60% - 3000 words) - The aim is to produce a viable book proposal suitable for 
submission to a professional publisher. 

2. presentation (20% - 5 minutes) - The aim is to pitch your proposal to a commissioning editor - can 
you convince them to add your book to their List? 

3. book production (20% - 1500 words) - The aim is to produce a full and complete book, ready for 
publication and sale. The main text can be provided, or you can propose a text of your own 
choice within certain constraints (e.g., it must foster science communication). The remaining 
development, production, marketing and distribution plans will be up to you. 

independent learning 

In addition to 20 hours in the classroom, the module plan expects students to dedicate no fewer than 60 
hours in the term, approximately 6 hours per week, to independent study and skill development that 
forwards its objectives. This is similar to all HPSC modules. Students rarely make good use of the 
tremendous range of assets UCL makes available for independent learning. This module will use the 
Moodle site to direct students towards some valuable digital and print resources they can use for 
independent learning, but students are expected to press further by researching topics on their own 
initiative. For instance, UCL Science Library has a print section dedicated to publishing, and the UCL e-
journals resource holds a subscription to Publishers Weekly. Students are encouraged to explore such 
assets, as any professional would be expected to do. 
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Students are welcome to suggest additional materials via the Moodle site’s forum. And students are 
welcome to draw on the expertise of the module tutor, and others in and around UCL, for the purposes of 
independent learning. 

Schedule 
UCL Wk Date Topic Required readings 
6 05/10 What is a book? none 

7 12/10 What do publishers do? (Guthrie 2011: ch 1-2) 
(Thompson 2012: Introduction) 

8 19/10 What do editors do? (Tarutz 1992: 3-36) 
9 26/10 Creating a book Book Proposal Form (see 

assignment 1) 
10 02/11 Publishing as an ecosystem (Guthrie 2011: ch 3-4) 

(Thompson 2012: ch 2) 
11 09/11 Reading week no lectures this week 
DEADLINE 13/11 

17:00 
Coursework:  
book proposal 

upload to Moodle 

12 16/11 Inside the bookshop: 
Waterstones Gower Street1 

(Thompson 2012: ch 1) 

13 23/11 Marketing and distribution (Guthrie 2011: ch 7) 
(Thompson 2012: ch 7) 

14 30/11 Publishing and the law (Guthrie 2011: ch 5-6) 
EXTRA 
SESSION 

04/12 
17:00 

Presentation:  
proposal pitch 

22 Gordon Square, room B15 

15 07/12 Digital publishing2 (Guthrie 2011: ch 8) 
(Thompson 2012: ch 8-9) 

16 14/12 Journals and magazines3 (Thompson 2012: ch 3, 7) 
DEADLINE 21/12 

17:00 
Coursework:  
book production 

upload to Moodle 

  

                                                   
1 Invited Elizabeth Morris Waterstones Gower Street 
2 YES to  Lara Spiecher Publishing Manager at UCL Press – email 4 Oct 
3 Yes to Adam Miller UCL Library and a colleague – email 4 Oct 



HPSC3009 Science and the Publishing Industry 
2017-18 syllabus 
 
 

 
5 

Assessment 
Type Description Word limit 
CW Coursework: book proposal 3000 words 
CW Coursework: book production 1500 words 
ORAL Presentation: product pitch 5 minutes 

Coursework must be submitted via the Moodle site. For department requirements, see STS Student 
Handbook. I encourage you to discuss your project with me well in advance of deadlines. Best to make 
an appointment. Citations should follow my guidance, both for printed and Web sources; my guidance is 
posted on the Moodle site. 

coursework 1: book proposal 

Imagine you are a developmental editor for UCL Press, and you’ve been assigned the task to develop a 
new one-off book project. Research and develop that project, with attention given to content, production, 
marketing, and distribution. 
Submit the project using the “Book Proposal Form” from the UCL Press website: 
http://www.ucl.ac.uk/ucl-press/publish 
(This is the live form currently used by prospective authors when submitting proposals to UCL Press.) 
Provide additional material if you think appropriate, but do not exceed the word count. 
When complete, submit the book proposal, with accompanying material, via the Moodle site. You may 
submit sample items for the purposes of demonstration, but as this is a proposal, do not submit finished 
materials. 
Specific criteria for assessment will be provided well in advance of the due date. 

guidance 
You are not expected to produce the main text for the book project, though you may use material you’ve 
created yourself or secured from others (provided you have appropriate rights to use it). Our focus will be 
on paratext, supporting materials, and marketing/distribution plans. The main text is not included in the 
word count for the project. 
Here are several sample concepts for a project to illustrate what this assignment might involve. 

Example 1: Frankenstein at 200 
Mary Shelley’s Frankenstein celebrates a bicentennial anniversary in 2018, and this might merit an 
anniversary edition. The original text is in the public domain, available from Project Gutenberg. As part of 
the product, I will add correspondence from/to Shelley about the book, texts of reviews and 
commentaries. I’ll provide an appendix listing main references to popular culture relating to the book, a 
study of use of the word “Frankenstein” and “Prometheus” in newspapers and periodical of the 19th 
century, and a bibliography of research on Shelley and her biography. I’ll write the “Introduction” myself. 
As a marketing tool, I’ll author a “Foreword” as “The Monster”. 

Example 2: Animals in a Box 
Animals at London Zoo Regents Park live in a wide variety of enclosures, for a wide variety of reasons. 
But each combination provokes a reaction from visitors young and old. This book of photographs – 
featuring animals in their enclosures – emphases the variety of combinations at London Zoo. Using my 
original photography, I combine notes on the animals, history of the enclosures, funny stories, and visitor 
reaction to the different types of enclosures. For visitor reactions, I’ll use anonymous quotes collected by 
fly-on-the-wall techniques. 
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Example 3: Science at the Start of Cape Town 
Some PhD dissertations deserve more attention, though their authors have moved on to other activities. 
One example is Leigh Bregman’s 2000 dissertation on science and civil society in Cape Town, South 
Africa. This project recovers Bregman’s thesis, including maps, images of ephemera (e.g., newspaper 
clippings) and archive images. I add a bibliography of related research since 2000, plus any new 
archives. I ask Bregman to write a short forward. (I need his permission to use it, which I’ll use STSUCL 
alumni network to make connections.) 

Example 4: 52 weeks in Chemistry  
This is part of a series “52 weeks in …” which uses 52 photographs to capture essential identities of a 
science subject. This book is about Chemistry. Photographs are originals, taken by me. I use UCL as a 
setting. Page spread design shows the photograph on right and something inspired by the photograph on 
the left – a poem, a drawing, a sentence or two to provoke the reader. The goal is not education; it’s to 
think about the nature of modern chemistry – who does it, where, why, how – and to capture the visual 
aesthetic of life as a modern chemist. It’s not all lab coats and beakers. The paper book is supplemented 
in the digital edition with a few video and audio commentaries, featuring interviews for some of the people 
(I’ll ask them “what’s chemistry”) and places and of the author (I can explain why I think this image is 
interesting). I make of point of showing the cultural, gender, and age diversity of the people who call 
themselves “chemist”. The layout will work so that it can be flipped once each week as a perpetual 
calendar. The title allows for a series “52 weeks in …” any science subject, and for sharply different 
interpretations of the project. 

Example 5: Darwin on Worms 
The last book Charles Darwin wrote was about worms (1881; he died in 1882). He wanted to show how 
little things can have massive effects if given time to work. The project is a facsimile of the first edition of 
this book, with high-quality reproductions of the pages. I write an introduction and append related 
material, including correspondence from Darwin about the subject, a bibliography of work discussing 
Darwin on worms and suggested works on worms for the enthusiast. Early in his career, Darwin also 
wrote short articles about worms. I’ll include texts of those articles. I’ll also create a new and improved 
index. I’ll also find a gardening and worm expert to write a forward. The book will be designed to appeal to 
gardeners printed to appeal as a Christmas stocking filler. As a marketing hook, I’ll extract from Darwin 5 
top reasons worms are good for us: “why worms?” 

Example 6: Bodysnatching Exposed 
Ann Millard’s husband was arrested and executed as a bodysnatcher in 1825. Ann was crushed, and she 
knew things. She wrote a 64-page expose on the industry in which her husband worked. She pointed 
fingers. She named names, especially of the customers. This project will print a facsimile of Millard’s 
pamphlet, supplemented with an introduction I’ll write about bodysnatching, related images, related 
newspaper clippings and periodical articles from the 1820s, and a bibliography related to the history of 
research into bodysnatching. 

presentation: proposal pitch book proposal 

Selection involves persuasion. You’ll be asked to present your proposal at an acquisitions meeting to an 
audience of senior commissioning editors. You’ll have 5 minutes to present your idea (you can assume 
the senior editors have read your original proposal). Your presentation should be a pitch designed to 
convince the commissioners they should invest company assets in your project. Your presentation should 
include the following elements:  

• what’s the core idea? 
• what are the USPs? 
• production highlights 
• marketing concepts 
• distribution plans 
• any issues requiring additional expense 
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You’ll be allowed one visual aid: a proposal for the book cover. You should expect questions. 
We’ll record these presentations and the ensuing discussions. This will be for the exclusive use of STS 
examiners to audit the marking process and to consider future improvements. The recordings will be 
destroyed within one year. They will not be circulated beyond the STS board of examiners. 
Specific criteria for assessment will be provided well in advance of the due date. 

coursework 2: book production 

Follow through the proposal and pitch to create your book as a finished product. Submission should be 
one pdf file that constitutes the finished product as a whole, cover to cover. This should include the cover 
jacket, all paratext, the main text, all images and supplemental material. 
The tutor will assist with technical issues whenever students allow a respectful time for response. If you 
encounter a glitch with minor elements, you can use blank inserts as placeholders. 
Students who receive a solid firstclass mark (75+) will be invited to work with the module tutor to publish 
their book via a suitable platform.  
Specific criteria for assessment will be provided well in advance of the due date. 

Reading list 
This is a complete list of required readings. Additions and substitutions may be made during term. Some 
volumes also are available in the DMS Watson short loan collection. 
Guthrie, Richard. 2011. Publishing: principles and practice. Los Angeles, London: SAGE. 
Tarutz, Judith A. 1992. Technical Editing: The Practical Guide for Editors and Writers. Reading, MA: 

Addison-Wesley Publishing Company. 
Thompson, John B. 2012. Merchants of Culture. 2nd edition. Cambridge: Polity. 
 


